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Advertising in the 2024 Election:
Swing Voters’ Recall and Reactions

Findings from an online survey of swing voters across six battleground states
October 2024
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Methodology

Sample of n=558 registered voters in
Arizona, Michigan, Nevada, North
Carolina, Pennsylvania, and
Wisconsin

Respondents drawn from an online
survey research panel and matched
to the voter file

All were “swing voters”: broad
definition that excluded very liberal,
strong Democrats and very
conservative, strong Republicans.

Interviews conducted October 17-20,
2024

Credibility interval is £4.2 percentage
points for the full sample; higher
tolerances for subgroups
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Profile of Battleground State Swing Voters

Gender i Age i Race

27% 26% 26%

 White [ 79%
- Black I 10%
. Latino [ 10%

Other | 1%

21%

18to 34 35t049 50to64 65/0lder

Education E Party 1D
44% 43%
29% High school grad/less
36% Some college I 13% I
4-year college grad -
Postgrad degree Democrat  Independent Republican
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Media Consumption Habits of Battleground State Swing Voters

Which is a more important source of news
and information for you personally?

Neither
8%

Broadcast and

cable television

news programs
41%

Social media and
online streaming sites
21%
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Which better describes how you watch live TV with
commercials?

Traditional TV via cable,
satellite, or antenna 37%
Streaming TV through your internet
connection with a service like .
YouTube TV, Fubo, Sling, Hulu + 37%
Live TV, or DirecTV St
Both of these - 19%
Neither of these l 7%
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Key Findings

Political ads engendered plenty of negative reactions, but also some positive
ones (hopefulness, a feeling of being informed).

And, despite their irritated reactions, many swing voters reported increased
motivation to vote based on political ads, and even found negative advertising
to be credible.

Half of all swing voters (and even more who were leaning to Harris) saw at least
one ad centered on an issue that is important to them.

4 Harris’ economic messaging and Trump’s immigration messaging dominated
recall.
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AD RECALL: Democratic positive spots had more “stickiness”
than anything from the Republican side.

In the PRESIDENTIAL election, which of the ads have | In the election for U.S. SENATE/GOVERNOR, which of
been the most memorable for you? | the ads have been the most memorable for you?*
% combined most and second-most memorable i % combined most and second-most memorable
67%
62%
o)
o /% 54%
44% 45%
0
37% 34%
Negative ads Positive ads Negative ads Positive ads Positive ads Negative ads Positive ads Negative ads
about Trump about Harris about Harris about Trump | about DEM about GOP about GOP about DEM
. candidate candidate candidate candidate
I *InAZ, MI, NV, PA, and WI each party’s nominee for Senate was mentioned PSG
I.I E'é'ELRCH by name. In NC, the nominees for governor were mentioned by name. consulting



AD VOLUME: Swing voters were much more likely to see a

Democratic than Republican ad.

In past few weeks have seen POSITIVE ads about:

mA ot mSome

73%
59%
47%

34%

25%

10%

Kamala DEM senate or Donald GOP senate or |
Harris governor Trump governor
candidate candidate
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In past few weeks have seen NEGATIVE ads about:

63%

Kamala
Harris

EA ot mSome

55%

DEM senate or
governor
candidate

84%

Donald
Trump

71%

GOP senate or
governor
candidate
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AD IMPACT: The ads swing voters recall had a net positive
effect on their views of Democratic candidates and the
opposite effect for Republicans.

How have the ads you’ve seen made you feel about...

®m More favorable mLess favorable No change

5504 Net: -26
Net: +13 Net: -16 48% 47%
Net: +6 40%
34% 34%
26%
21% 19% 18%
I l . B
Kamala Democratic senate Donald Republican senate
Harris or governor candidate Trump or governor candidate
II HART PSG
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The effect on independent swing voters was similar.

How have the ads you’ve seen made you feel about...
(among swing voters who self-identify as politically independent)

®m More favorable ®Less favorable No change

62%
Net: -25
Net: +9 Net: -17 >3%
et: 47% et: - 2506
Net: +4
36% 36%
31%
22% 21%
17% 19%
11%
Kamala Democratic senate Donald Republican senate
Harris or governor candidate Trump or governor candidate
II HART PSG
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AD CREDIBILITY: Most swing voters found at least some
credibility in the negative ads they saw.

Thinking only about the NEGATIVE ads you have seen about each of the following,
do these seem credible and believable to you, or not?

m Most ads credible  mSome ads credible  m Only a few ads credible =~ ®mNo ads credible

About Republican senate/governor candidate

About Donald Trump

About Kamala Harris 28% 25% 17% 30%

About Democratic senate/governor candidate 18% 26% 22% 34%
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The ads they viewed elicited plenty of negative—but also
some positive—reactions from swing voters.

Thinking about the TV and online ads you have seen, taken together how have they made you feel?

Very Somewhat

Annoyed
Disgusted

Informed

Angry

Scared
Hopeful
Overwhelmed

Optimistic

Depressed

Excited

Confused
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Political ads had some motivating effect on swing voters.

The ads | saw made me... Total More motivated %

v)
51% 18-34 54
45%  35.49 40
. . 50-64 47
m A lot more motivated to vote
_ _ 65+ 39
m A little more motivated to vote
_ _ Men 44
m A little less motivated to vote
_ Women 45
m A |ot less motivated to vote
Democrats 54
Did not make a difference ;
5% ! Independents 40
Republicans 37
II HART PSG
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Nearly one in three swing voters say a political ad affected
their thinking about a candidate.

Do you remember seeing anything in an ad about the race that
affected your thinking about a candidate or how you will vote?

m Yes, multiple ads = Yes, one ad 5 Presidential Senate/ Governor
; Race Race

31% 1834 43 40
27% 35-49 25 16

50-64 33 32

65+ 24 22

White voters 29 24

Voters of color 39 35

Presidential U.S. Senate/Governor
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Issue-based ads made their mark on swing voters.

Did you see at least one ad that was about an issue that is important to you?

mYes mNo

All swing voters Harris voters Trump voters
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Issue ads (positive and negative) about Kamala Harris that
broke through

Have seen Have seen positive Have seen Saw no
positive ads and negative ads negative ads ads/ not
about this about this about this sure

Abortion 27%

Transgender issues 15% 17% 30%

|!I HART PSG 5
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The economy

Immigration and the border

Crime




Issue ads (positive and negative) about Donald Trump that
broke through

Have seen Have seen positive Have seen Saw no
positive ads and negative ads negative ads ads/ not
about this about this about this sure

Immigration and the border

PSG
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The economy

Abortion 24%




Takeaways

1

Swing voters have no great
love for political ads but still
see a place for them in the
public dialog. They find
political ads frustrating, yet

they do not count ads out as a
source of election
information.
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2

In a contest that was heavily
personality driven, issue-
focused ads were
memorable and played an
important role in shaping

swing voters’ views of the
candidates, with economic
and immigration messaging
breaking through in particular.

Harris’ ad advantage
notwithstanding, Trump’s win
highlights the power of direct,
unfiltered voter engagement.
His rallies, interviews, and
townhalls—and the earned
media they generated—
delivered his message in ways
that resonated with voters,
underscoring the power and
value of outreach beyond ads
to forge personal and authentic
connections with voters.
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Swing Voters’ Takeaways
from Ads About Each Candidate




Kamala Harris

Q Positive

Economic messaging, especially on helping the
middle class, tax fairness, and inflation

Abortion

Generally caring about and wanting to help people

“Her ads have been hopeful and mention her middle class
upbringing and how she will fight for us all not just
billionaires.” — White man, age 40-44, PA

“That she is for the middle and lower classes to have
better lives. And she will not let corporations use loopholes
to avoid taxes.” — White woman, age 70-74, AZ
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g Negative

Immigration (dominates negatives)
Transgender issues

Crime ‘ ‘

“She is weak when it comes to immigration and the
southern border and wants to spend taxpayer funds to pay
for prisoners sex change surgery and use taxpayer funds
to put illegals up in hotels.” — Black man, age 40-44, MI

“Her liberal policies have let criminals lose. Her
immigration policies have allowed ILLEGAL immigrants
into this country and has given them rights healthcare and
housing even though they are ILLEGAL. She wants to
allow the government to fund abortions and transgender
operations.” — Man (“other” race), age 65-69, PA
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Harris’ economic messaging from her ads was especially

memorable.

What specific positive points do you remember from ads

about Kamala Harris? (top responses)

41% NET Economic
24% Supports/helps the middle class
13% Tax reform/tax the wealthy

10% Economy/inflation

Caring/cares about American people/other character

0
L% traits

17% Supports women’s/abortion rights
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26%

18%

14%

13%

9%

What specific negative points do you remember from ads

about Kamala Harris? (top responses)

Immigration/border policies

Not honest/not trustworthy/extreme/too liberal/other
character traits

Not competent/not a leader/has done nothing as VP
Transgender policies/funded sex changes

Public safety/soft on crime
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Donald Trump

a Positive
Immigration

Economy and inflation

“How he’ll fight to keep our borders secure.” — White man,
age 60-64, WI

“The positive on Trump is that he will close the borders
and make the economy better.” — White man, age 45-49,
PA

HART
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a Negative

Personal traits (lack of honesty, totalitarian
inclinations)

Felony convictions

Cutting taxes for the wealthy

Abortion

Project 2025

“He wants to OUTLAW ALL abortions and give tax cuts to
his millionaire friends.” — White woman, age 65-69, NV

“That he will introduce the 2025 plan, that he will be a
dictator, that he is unhinged.”—Latino man, age 60-64, Ml
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Immigration and economic issues rose to the top of Trump
positive messages, but were dwarfed by personal negatives.

What specific positive points do you remember from ads

about Donald Trump? (top responses)

24% NET Economic

16% Economy/inflation
7% Tax reform/tax cuts
1% Other economic

21% Immigration reform/border control/deportation

Cares about the American people/tough/strong/other

V)
L0% character traits

10% Experience/previously served as president/leadership

Make America Great Again/MAGA/good for

0
S America/state
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What specific negative points do you remember from ads

about Donald Trump? (top responses)

41% NET Virtues/Values/Character Traits

13% Criminal/convicted felon/lawsuits/court cases

9% Not honest/trustworthy

7% Arrogant/attitude/poor personality/rude

6% Similar to a dictator/fascist/totalitarian

8% Other character traits

23% NET Economic

20% Taxes/tax cuts for the wealthy

4% Plan to cut Social Security

16% Abortion ban/pro-life

9% Project 2025
PSG .
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« Military service
* Immigration
« Abortion

‘He will aid the immigration problem. He was a good
military man. He is honest.” — White woman, age 75+

‘He is a marine veteran and will clean up the border.” —
White man, age 75+
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g Negative

Immigration (dominates)
Too liberal

“The claims that he is totally for open borders and
sanctuary cities.” — White woman, age 50-64

“Discussions on his liberalness with our borders.” — White
woman, age 35-49
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§ Kari Lake (Arizona)

a Positive
* Immigration

* Ties to Trump and the MAGA movement

“She is a strong Republican and will follow everything
Trump does.” — White woman, age 65+

A

“She will protect the border and prevent immigrants from
entering AZ.” — Asian woman, age 60-64
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g Negative

Abortion (dominates)
Ties to Trump
Personal characteristics (lack of honesty,

dangerous)
14

“That she's too extreme for Arizona.” — White woman, age
50-64

“Lake wants to prosecute woman and doctors for
performing abortions for any reason. Lake is like a mini me
to Trump.” — White woman, age 65+
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Elissa Slotkin (Michigan)
Abortion

Q Positive
Military service

General competence

“She’s for military as a former service member herself.” —

White woman, age 25-29

“They've shown Elissa Slotkin working to help seniors and
working people. She's been endorsed by Barack Obama
and others, as the person who will get things done as our
Senator. She supports reproductive rights for women.” —
White woman, age 50-64
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g Negative

Stance on electric vehicle mandates (little else stood

out)
14

“That she signed a bill to have gas powered vehicle plants
changed to EV.” — White woman, age 50-64

“She incentivized manufacturing EV’s overseas and would
allow total bans on selling gas powered vehicles.” — Black
man, age 35-44
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Mike Rogers (Michigan)
« Military service

a Positive
* Protecting jobs

* Opposition to abortion

“Being a man that has served our country and is trying to
fight for it still is amazing.” — White woman, age 50-64

“That he will fight to keep automakers jobs by not voting
for the electric vehicle mandate.”— White man, age 65+
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g Negative
* Abortion

* Relationship with pharma industry
* Moved in from out of state to run

“He accepted large donations from drug manufacturers
and spent $1M on a mansion if Florida.” — Black man, age

35-49

“That he accepted money from drug companies in
exchange for them not having liability for bad drugs. That
he used that money for a lavish lifestyle. That he lived in
Florida when he should have been in Michigan running for
office. That he is against abortion for any reason.” — White
woman, age 65+
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» Prescription drugs
« Bipartisanship

“‘She is level-headed and very bipartisan on issues in
Congress. She spearheaded the legislation for lowering
the cost of prescription drugs like insulin to $35/mo.” —
White man, age 75+

“Jacky is working with both Republicans and Democrats to
bring about change in Nevada to help the economy.” —
White woman, age 70-74
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g Negative

Insider trading
Looking out for herself

“She's hiding money from stock trades.” — Woman (other
race), age 35-49

“She only is interested in taking care of herself.” — White
woman, age 65+
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Sam Brown (Nevada)

a Positive

Military experience/leadership

“Sam Brown is a war hero and will lower taxes.” — White
man, age 35-49

“l respect the fact that he gave so much to America
through the military and then being wounded while in the
military.... I'm impressed with the way he has picked up
after his injury and has been able to go ahead with his
life.” — White woman, age 65+

HART
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g Negative
Abortion

Lack of honesty
Cutting Social Security

“That he is a corrupt politician, and he supports the
abortion ban and cutting Social Security.” — White woman,
age 35-49

“l do not understand how a person who failed in Texas can
come to Las Vegas and try the same stunts again...He flip
flops back and forth on abortion but we know for a fact that
he would stop anyone from having an abortion for any
reason.” — Black woman, age 35-49
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Josh Stein (North Carolina)

a Positive g Negative

« Abortion » No specific issue or ad had significant resonance.
» Public safety/endorsed by law enforcement '

“That he will not be an extreme Governor and try to keep
women from exercising their reproductive rights.” — Latina
woman, age 55-59

“Tough of crime but fair to all North Carolinians.” — Black
man, age 25-29

PSG -
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a Positive

Minimal recall of specifics
Some comments about character/integrity

“The only positive thing I've heard about him is that he is a
good person.” — White woman, age 30-34

“The only thing | can think of is that he loves his family.” —
Latina woman, age 55-59

HART
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g Negative

Pornography scandal
Treatment of women
Dishonesty

Abortion

Child care controversy

“He wants to control women and their reproductive
system. He does not care about children overall.” — White
woman, age 35-39

“He is a porn addict and want to Kkill trans people, and he
also called himself a black nazi.” — White man, age 30-34
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.| Bob Casey (Pennsylvania)

a Positive

Fewer specifics than other Democratic senate
candidates

Economy

Leadership for PA

Abortion

“All kinds of stuff trying to defend his record on abortion
and what not.” — Black man, age 55-59

“He has always fought for the people of Pennsylvania.” —
White woman, age 65-69

HART
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g Negative
Immigration

Support for Biden’s agenda

“He will continue his stance on allowing illegal immigrants
into our country.”— Man (other race), age 65-69

“His support of key Biden failures.” — White man, age 25-
29
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a Positive

* Very few specifics
« Abortion
» Business experience/work ethic

“Says he’s a moderate on abortion.” — White man, age 75

“He’s a strong family man, businessman. Self-made man.”
-- White, 25-29, Man
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a Negative
Abortion

From out of state
Wealth/plans to cut taxes for the wealthy
Relationship with China

‘Dave McCormick is a millionaire from Connecticut who
made his fortune investing in the Chinese production of
Fentanyl.” — White man, age 45-49

“How he's all for the abortion ban and the way he wants to
control something that's none of any of them business
what a woman wants to do with her body.” — Black woman,
55-59
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Tammy Baldwin (Wisconsin)

Q Positive g Negative

« Transgender issues
* Insider trading
* Too liberal/extreme

 Abortion

» Healthcare/drug costs
» Personal traits: experience/track record, caring about

the people of WI
| 14

“How she feels or stands with allowing transgender people

“That she puts Wisconsin first such as a made in in women’s shelters.”— White man, age 60-64

Wisconsin manufacturing. She also claims that the help i )

people in Wisconsin by helping to lower drug prices.” - | She has taken a lot of money from wall street and

White woman, age 70-74 5 different investments that no one talks about. = White
| woman, age 70-74

“She has done a lot with prescription costs.” — White
woman, age 70-74
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Eric Hovde (Wisconsin)

a Positive

Business experience
Readiness to serve

“His forward thinking of how to bail Wisconsin out of debt.”
— White man, age 60-64

“Successful businessman, focus on economic growth,
supports tax cuts, advocates for job creation and
commitment to conservative values.” — White man, age
40-44

HART
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a Negative
Abortion

Moving to WI to run
Personal wealth
Take the vote away from seniors

“Taking away rights for seniors to vote and lying on his
taxes.” — White woman, age 30-34

“That he supports abortion bans, raising the retirement
age, that he lives in California and is not for Wisconsin.” —
White woman, age 70-74
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