
 
 
In a recent study of unmarried women under age 55 across battleground states1, we found that this 
group is very Democratic and favors voting for Kamala Harris and Democrats in Congress. 
Unmarried women under 55 make up a large portion of voters in battleground states; over a million 
younger unmarried women live in Georgia, Michigan, North Carolina, Ohio, Pennsylvania, and 
hundreds of thousands live in Arizona, Nevada, Montana, and Wisconsin. In races that will be 
decided by narrow margins, younger unmarried women can be the margin of victory. These younger 
unmarried women in battleground states need information. They respond to empowerment and 
seeing themselves, women like them, and the next generations. They also respond to contrasts 
between candidates on the issues that matter most to them.  

Key Findings 

• Unmarried women under 55 vote Democratic and are a key target audience in 
battleground states. 

o Black younger unmarried women are especially strong and Latinas solidly favor the 
Vice President and Democrats. 

o While white voters remain a challenging audience for Democratic candidates, white 
unmarried women under 55 are solidly Democratic. By a 10-point margin, white 
unmarried women under 55 vote for Harris (46%) over Trump (36%) and by a 13-
point margin, white unmarried women under 55 vote for a generic Democratic 
House candidate (47%) over a generic Republican (34%).  

o Even Republican unmarried women under 55 are split between voting for Harris 
(38%) and Trump (42%) and voting for a generic Democratic House candidate (40%) 
and a generic Republican (37%).  

 
• Unmarried women under 55 see the election as important overall and for women like 

them, but feel less intensely motivated to vote, indicating that unmarried women under 
55 need to be a target for persuasion and mobilization this election.  

o Only 59% of unmarried women under 55 are feeling ‘very motivated’ to vote in this 
November election. 

o Nearly two-thirds say that the 2024 election (65%) is extremely important and the 
2024 election for women like them in America (63%) is extremely important. 

 
• Unmarried women under 55 have many pressing concerns and they expect action from 

elected leaders.  

 
1 Lake Research Partners in partnership with PSG Consulting and Alper Strategies & Media designed 
this online survey that was administered and conducted from July 31-August 7, 2024. The survey 
reached a total of 801 unmarried women under 55 registered voters in battleground states (AZ, GA, 
MI, MT, NC, NV, PA, OH, and WI).  
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o Unmarried women under 55 feel the most intensely worried about a`ording rent or 
housing (50% very worried), losing basic rights and freedoms like access to 
reproductive health care (46%), and taxes going up beyond what they can a`ord 
(46%). 

o Unmarried women under 55 think it is most important for elected o`icials to 
address inflation and rising prices (40% one of the most important issues), the 
economy and jobs (27%), women’s rights (20%), and abortion access (18%).  

 
• Unmarried women under 55 trust Democrats much more than Republicans or MAGA 

Republicans to handle issues, including their top issues of the economy and abortion. 
o By wide margins, unmarried women under 55 trust Democrats more than 

Republicans or MAGA Republicans to handle abortion (65% to 18% and 19%) and 
women’s rights (66% to 17% and 18%). 

o While voters typically hold stereotypes that Democrats are worse than Republicans 
on economic issues, that is not true for younger unmarried women. These younger 
unmarried women give Democrats significant margins over Republicans on who 
they trust more to handle tax fairness (51% to 24%), housing (49% to 24%) and cost 
of living (45% to 28%). They also trust Democrats more than MAGA Republicans on 
tax fairness (53% to 23%), housing (48% to 25%), and even the cost of living (45% to 
34%). 

 
• Unmarried women under 55 feel stressed and disempowered and skeptical that the 

government will do what is right, but they are hopeful and change oriented. Younger 
unmarried women need more of a sense of power and more motivation to turnout. They 
need a permission structure to lean into their hopefulness and their desire for change that is 
realistic about their stress and concerns about the government.  

o The top emotions that unmarried women under 55 feel most of the time these days 
are stressed (45%) and hopeful (42%).  

o Only 14% of unmarried women under 55 say they are gaining power. A plurality 
(41%) say they are losing power and 35% say their power is about the same. 

o Over half of unmarried women under 55 (56%) say they can trust the federal 
government to do what is right only some of the time. 

o When forced to choose, 71% of unmarried women under 55 say that change is 
always possible rather than the forces in favor of keeping things the same are too 
powerful and strong (23% say this comes closer to their opinion).  

o A solid majority (58%) strongly agree that the tax system and the economy favor the 
wealthy and big corporations at the expense of working people (76% agree overall).  
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Mood 

Unmarried women under 55 feel stressed (45%) and hopeful (42%).  

Thinking about how you feel most of the time these days, which two or three of the following words would apply best? 

 

The dominant sentiments among younger unmarried women vary by party identification, race, and 
generation as well. Both non-college-educated, and college-educated unmarried younger women 
feel similarly.  

• Democrats are more evenly split between feeling hopeful (44%) and stressed (42%) while 
Independents and Republicans feel stressed more than anything else (49% and 47%, 
respectively). About four in ten Independents (41%) and Republicans (40%) feel hopeful.  

• White women feel stressed more than anything else (50%); Black women feel hopeful 
(45%), and Latinas feel happy (51%) and hopeful (49%).  

• Unmarried women without a college education feel stressed (44%) and hopeful (41%), and 
those with a college degree also feel stressed (45%) and hopeful (44%).  

• Gen Z women feel stressed (47%), happy (40%), and hopeful (39%) most of the time these 
days; younger Millennials2 feel hopeful (46%), happy (45%), and optimistic (41%); older 
Millennials3 feel stressed (47%) and hopeful (43%); and Gen X women feel hopeful (44%) 
and stressed (43%). 

The top values that are important to unmarried younger women are respect and stability. In a 
second tier are trustworthiness, freedom, safety, and empathy. Few say that personal 
responsibility, community, control, and unity are one of their most important values.  

  

 
2 Younger Millennials are ages 28 to 35 
3 Older Millennials are ages 36 to 43 
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Even though many of these values may be important to you, which one or two would you say really stands 
out as most important to you right now? 

 

Subgroups of younger unmarried women sort their top values di`erently.  

• Among Democrats, respect is the top value (25%), followed by stability (19%) and safety 
(19%). Independents’ top values are respect (26%) and empathy (24%) followed by 
trustworthiness (21%). Republican women’s top values are stability (26%), trustworthiness 
(22%), and respect (21%).  

• White women’s top values are respect (24%), trustworthiness (22%), and stability (21%). 
Black women’s top values are stability (26%), freedom (21%), and respect (20%). Latina’s 
top values are respect (27%) and safety (25%). 

• The top values for non-college-educated women are respect (26%), stability (22%), and 
trustworthiness (21%). College-educated women value respect (20%), safety (20%), 
empathy (20%), and respect (19%).  

• Gen Z women say that respect (25%) is the most important value to them right now. Younger 
Millennials value trustworthiness as the most important (24%); older Millennials split 
between respect (28%), trustworthiness (24%), and stability (23%). Gen X finds 
trustworthiness (27%), stability (24%), respect (22%), and freedom (21%) most important.  

Young unmarried women are skeptical about the federal government’s ability to do what is 
right. Over half (56%) say they can trust the federal government to do what is right only some of the 
time. A quarter say they can trust it just about always (5%) or most of the time (21%), and 14% say 
they can never trust the federal government to do what is right.  

This skepticism crosses party lines, race, and generation. Democrats (57%), Independents (53%), 
Republicans (56%), white women (60%), Black women (51%), Latinas (46%), Gen Z women (58%), 
younger Millennials (56%), older Millennials (56%), and Gen X women (53%) overwhelmingly think 
that they can trust the government to do what is right only some of the time.  
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Younger unmarried women want and believe in change. Nearly three-quarters (71%) side with a 
statement that says, change is always possible, over a statement that says, the forces in favor of 
keeping things the same are too powerful and strong (23%). 

Belief in change crosses key subgroups; by wide margins, women across demographic and 
attitudinal subgroups side with the idea that change is always possible rather than the idea that the 
forces in favor of keeping things the same are too powerful and strong. Democrats (70%), 
Independents (76%), Republicans (71%), white women (74%), Black women (64%), Latinas (73%), 
Gen Z women (66%), younger Millennials (72%), older Millennials (78%), and Gen X women (75%) 
are all believers that change is possible over the powerful forces who support the status quo.  

While unmarried women feel optimistic about their own lives and women like them, they are 
more pessimistic about the future for younger generations and the country. Unmarried women 
under 55 feel more optimistic about how they feel now (53% optimistic), about their future (58%), 
and about women like themselves (65%). They feel more pessimistic about the future for younger 
generations (49% pessimistic) and the future of the country (45%).  

 Optimistic Pessimistic Neutral 
How you feel about women like yourself 65 18 17 
How you feel about your future 58 24 18 
How you feel now 53 28 19 
How you feel about the future of the country 33 45 23 
How you feel for younger generations 32 49 19 

 

Feelings about Women like Themselves 

Across party identification, race, educational attainment, and generation, younger unmarried 
women feel optimistic about women like themselves, though intense ratings are low. Black women 
are noticeably more intensely and overall optimistic compared to other subgroups. Democrats are 
more optimistic about women like themselves than Independent or Republican women.  

Women Like Yourself Rate 10 – Optimistic Rate 6-10 – Total Optimistic 
All Unmarried Women <55 19 65 
Democrat 20 70 
Independent 17 61 
Republican 19 60 
White  15 61 
Black 28 74 
Latina 21 65 
Non-college-educated 22 65 
College-educated 13 64 
Gen Z 19 65 
Younger Millennial 18 62 
Older Millennial 20 64 
Gen X 20 68 
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Feelings about their Futures versus Now 

For the most part, younger unmarried women feel more optimistic about their future than they feel 
now. Again, there are some exceptions: Democrats, Black women, non-college-educated women, 
and Gen X women feel as optimistic about their future as they do now. 

Black women again stand out as feeling especially optimistic now and about their futures. Latinas, 
college-educated women, and younger Millennials feel more optimistic than other subgroups about 
their futures.  

Independents are less likely than partisans to feel optimistic now. White women are also less 
optimistic now or about their futures than Black or Latina women.  

 Your Future Now 

Rate 10 – 
Optimistic 

Rate 6-10 – 
Total 

Optimistic 

Rate 10 – 
Optimistic 

Rate 6-10 – 
Total 

Optimistic 
All Unmarried Women <55 15 58 13 53 
Democrat 15 60 15 57 
Independent 21 56 14 44 
Republican 13 56 9 51 
White  12 56 9 47 
Black 25 63 22 64 
Latina 16 62 14 57 
Non-college-educated 17 56 14 52 
College-educated 12 62 10 54 
Gen Z 12 57 10 51 
Younger Millennial 17 64 14 58 
Older Millennial 20 60 17 50 
Gen X 16 52 13 53 

 

Feelings about the Future for Younger Generations and the Country 

Unmarried women under 55 largely feel more pessimistic than optimistic about the future for 
younger generations and the future of the country, but there are some diYerences among 
subgroups.  

Independent women and white women are more likely than other subgroups to feel pessimistic 
about the future for younger generations. 

Black women are unique. They are the only key subgroup who feels more optimistic than 
pessimistic about the future for younger generations.  

Gen Z women are less likely than Millennials or Gen X women to feel optimistic about the future for 
younger generations. 

When thinking about the future of the country, Democrats, Black women, Latina women, and older 
Millennials split between feeling optimistic and pessimistic.  
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Again, Independents are more likely than other subgroups to feel pessimistic about the future of the 
country.  

 The Future for Younger 
Generations The Future of the Country 

Rate 6-10 – 
Total 

Optimistic 

Rate 0-4 Total 
Pessimistic 

Rate 6-10 – 
Total 

Optimistic 

Rate 0-4 Total 
Pessimistic 

All Unmarried 
Women <55 32 49 33 45 

Democrat 36 48 37 41 
Independent 22 60 22 54 
Republican 29 48 29 48 
White  25 54 30 48 
Black 45 38 38 39 
Latina 34 50 40 40 
Non-college- 
educated 32 50 34 42 

College-educated 32 48 29 50 
Gen Z 27 52 31 50 
Younger Millennial 34 47 34 43 
Older Millennial 34 51 38 37 
Gen X 36 45 31 41 

 

Comparing the Perspectives on the Future 

Across party identification, race, educational attainment, and generation, unmarried women under 
55 feel significantly more optimistic about their own futures compared to the future for younger 
generations and the future of the country.  

Rate 6-10 Optimistic Your Future  The Future for 
Younger Generations 

The Future of the 
Country 

All Unmarried Women <55 58 32 33 
Democrat 60 36 37 
Independent 56 22 22 
Republican 56 29 29 
White  56 25 30 
Black 63 45 38 
Latina 62 34 40 
Non-college-educated 56 32 34 
College-educated 62 32 29 
Gen Z 57 27 31 
Younger Millennial 64 34 34 
Older Millennial 60 34 38 
Gen X 52 36 31 
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While about two-thirds (68%) think things have gotten worse over the past 4 years for America, 
unmarried women under 55 are more mixed on their own life over the past 4 years – 39% say it has 
gotten worse, 31% say it has gotten better, and 29% say it has stayed about the same. 

 Gotten better Gotten worse Stayed the same 
Your own life over the past 4 years* 31 39 29 
For America* 11 68 17 

*split sampled 

Many subgroups of unmarried women under 55 say that things have gotten worse in their own lives 
over the past four years. This is sobering considering that four years ago, the COVID-19 pandemic 
gripped the planet in a catastrophic public health emergency.  

Older Millennials di`er from other key subgroups in feeling that their own lives have stayed about 
the same over the past four years. Some other subgroups are mixed in their assessments.  

• Democrats split between feeling that things in their own lives have gotten better and gotten 
worse. 

• College-educated women split between feeling that things in their own lives have gotten 
better and stayed about the same.  

• Gen Z women split between feeling things have gotten better, gotten worse, and stayed 
about the same.  

Your own life over the past 4 years* Gotten better Gotten worse Stayed the same 
All Unmarried Women <55 31 39 29 
Democrat 36 36 26 
Independent4 31 40 26 
Republican 26 40 32 
White  32 40 27 
Black 29 38 31 
Non-college-educated 27 45 26 
College-educated 37 27 34 
Gen Z 35 30 32 
Younger Millennial 33 40 25 
Older Millennial* 26 32 41 
Gen X 23 58 19 

*split sampled. Note small sample size for older Millennials. Latina sample is too small for analysis. 

Across party identification, race, educational attainment, and generation, younger unmarried 
women overwhelmingly believe that things have gotten worse for America over the past four 
years. Again, this is shocking considering the state of the country in the summer of 2020 with the 
COVID-19 pandemic in the pre-treatment/pre-vaccines stage as well as the resulting increased 
unemployment, furloughs, and closures of public institutions.  

  

 
4 Independent with weak partisans 
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America* Gotten better Gotten worse Stayed the same 
All Unmarried Women <55 11 68 17 
Democrat 16 58 24 
Independent5 4 83 12 
Republican 8 76 11 
White  11 75 12 
Black 16 50 28 
Non-college-educated 12 67 17 
College-educated 11 69 19 
Gen Z 8 68 19 
Younger Millennial 17 64 17 
Older Millennial* 10 61 26 
Gen X 14 74 10 

*split sampled. Note small sample size for older Millennials. Latina sample is too small for analysis. 

A plurality of unmarried women under 55 feels that they are losing power (41%), only 14% say 
they are gaining power, and 35% say their power is about the same as it has been. 

• While Democratic women largely feel they are losing power (43%), Independent women and 
Republican women split more evenly between losing power (41% among Independents and 
39% among Republicans) and their power staying about the same (38% and 37%, 
respectively.  

• While white (44%) and Latina women (47%) feel they are losing power, Black women split 
between feeling like their power is staying about the same (34%) and that they are losing 
power (31%). Almost a quarter of Black (23%) and Latina women (24%) feel like they are 
gaining power, compared to only 9% of white women.  

• Both non-college-educated women and college-educated women believe they are losing 
power (41% and 42%, respectively). Over a third of each say their power is about the same 
(35% and 36%, respectively).  

• A plurality (47%) of younger Millennials feels like they are losing power. Gen Z, older 
Millennials, and Gen X women split more evenly between losing power (40%, 35%, and 
41%, respectively) and their power staying about the same (35%, 44%, and 34%, 
respectively), although Older Millennials lean toward saying their power is about the same. 
Twelve percent to 16% of women across generations say they are gaining power. 

Issues and Concerns 

Unmarried women under 55 worry about many issues. Their top concerns are aYording rent or 
housing (50% very worried), losing basic rights and freedoms like access to abortion and 
reproductive health care (46%), and taxes going up beyond what they can aYord (46%). 

 

 
5 Independent with weak partisans 
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Thinking about yourself, please say whether you personally are very worried, somewhat worried, a little 
worried, or not worried at all about each of these concerns.* 

 

 Very worried  Somewhat worried 
*Every item in the graph is split sampled 

The top concerns vary for women of di`erent party identification, races, education levels, and 
generations. 

• Democratic women are most intensely worried about losing basic rights and freedoms like 
access to reproductive health care (54%) and being able to a`ord rent or housing (51%). 
Economic issues are the most pressing for Independent6 women and Republicans.  

• White women are most intensely worried about economic issues – being able to a`ord rent 
or housing (52% very worried) and taxes going up beyond what they can a`ord (47%). Black 
women are very worried about losing basic rights and freedoms like access to reproductive 
health care (54%). Black women are also much more likely than white women to be very 
worried about  themselves or a family member being the victim of gun violence (41% to 
17%), experiencing racism (37% to 7%), having a`ordable and dependable child care (30% 
to 16%) and experiencing discrimination based on your gender (27% to 12%). The sample 
size for Latina women is too small for analysis.  

• The top worries for non-college-educated women are economic - being able to a`ord rent 
or housing and taxes going up beyond what they can a`ord (52% very worried for each). 
College-educated women are most intensely worried about losing basic rights and 
freedoms like access to reproductive health care (50% very worried) and being able to 
a`ord rent or housing (45%). 

• The most intense worry for Gen Z women is losing basic rights and freedoms like access to 
reproductive health care (53% very worried). Millennials and Gen X women are more 
intensely worried about kitchen table economic issues – being able to a`ord rent or housing 
(54% very worried for Millennials and 56% very worried for Gen X women) and for younger 
(51%) and older (55%) Millennials, taxes going up beyond what they can a`ord.  

In a second tier of worries are economic concerns like meeting daily expenses, having 
opportunities for a good job with benefits, and paying for post-secondary training or 
education; health concerns like having aYordable and secure health insurance or having 
depression or a mental health crisis; security issues like political violence, or climate change 

 
6 Independent with weak partisans 
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impacting their communities and the world; and control issues like feeling like they are losing 
control in directing their lives.  

Thinking about yourself, please say whether you personally are very worried, somewhat worried, a little 
worried, or not worried at all about each of these concerns.* 

 

 Very worried  Somewhat worried 
*Every item in the graph is split sampled 

Younger unmarried women split between feeling worried and not feeling worried about them or 
someone in their family being the victim of gun violence* (49% worried, 25% very worried, 47% not 
worried) and about them or someone in their family being the victim of crime* (49% worried, 24% 
very worried, 48% not worried).  

The only issues younger unmarried women are not worried about are:  

• Not keeping up with rapidly changing technology* – 74% not worried  
• Experiencing racism* – 61% not worried 
• Feeling more and more like a minority* – 60% not worried 
• Having a`ordable and dependable child care* – 59% not worried 
• Having paid leave from work to care for a new child, yourself or a family member who is 

seriously ill* – 57% not worried 
• Experiencing discrimination based on your gender* – 56% not worried 

*Split sampled 
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It is notable that unmarried women under 55 with a child in their household are significantly more 
worried than childless women about having a`ordable and dependable child care and having paid 
leave from work. 

 Mothers Childless Women 
% Worried % Not Worried % Worried % Not Worried 

Having a`ordable and 
dependable child care* 48 51 26 64 

Having paid leave from 
work* 49 49 32 62 

*split sampled 

The issues unmarried women most want elected oYicials to address mirror their top 
concerns. The most important issue for elected oYicials to address is inflation and rising 
prices (40% say this is a top issue), followed distantly by the economy and jobs (27%), 
women’s rights (20%), and abortion access (18%).  

Again, you will see a list of concerns that some people have mentioned. Please indicate which one or two 
you think are the most important issues for elected oRicials to address. 

 

 

Across every subgroup, inflation and rising prices is the issue that unmarried women under 55 say 
is one of their top issues for Congress to address, and inflation and rising prices is especially salient 
to Republicans, conservatives, and older Millennials.  

Ideology more than partisanship a`ects younger unmarried women’s rating of abortion access as a 
top issue for Congress to address. While the top issue for Democratic women is inflation and rising 
prices, with abortion access in a second tier, liberal women rate inflation and rising prices and 
abortion access about the same.  
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Older Millennials are more likely than other groups to say the economy and jobs is a top issue, and 
Independents and Black women are more likely than other groups to say that women’s rights is a 
top issue.  

Most Important Issues for 
Elected OYicials  

Inflation and 
Rising Prices 

The Economy 
and Jobs 

Women’s 
Rights 

Abortion 
Access 

All Unmarried Women <55 40 27 20 18 
Democrat 34 23 24 22 
Independent 37 27 30 19 
Republican 48 31 11 11 
White  45 28 18 19 
Black 32 25 26 12 
Latina 35 27 14 14 
Non-college-educated 42 31 18 15 
College-educated 36 18 24 22 
Gen Z 33 26 24 20 
Younger Millennial 44 22 20 17 
Older Millennial 49 33 15 14 
Gen X 43 28 15 16 
Liberal 30 22 25 27 
Moderate 43 28 22 14 
Conservative 52 35 8 4 

 

It is no surprise that inflation and rising prices is a top issue, a solid majority (58%) strongly 
agree that the tax system and the economy favor the wealthy and big corporations at the 
expense of working people. Three-quarters (76%) agree and only 15% disagree with this 
statement. Younger unmarried women across party identification, race, educational attainment, 
and generation agree with this sentiment by wide margins. This statement especially resonates with 
Black women (66% strongly agree) and older Millennials (69% strongly agree). Even a plurality (48%) 
of Republican women strongly agree.  

Only 5% of younger unmarried women believe that democracy is one of the most important issues 
for elected o`icials to address. But what does democracy mean to these younger unmarried 
women? In their own words, younger unmarried women say that democracy means the act of 
participating in democracy (31% volunteer a statement about voting occurring, people can 
politically participate in elections, or people are heard) or that democracy means freedom or 
freedom of choices/decisions (26% volunteer). Other volunteered responses are that democracy 
means a system designed for the people (14%), equality/everyone is equal/fairness (6%), 
collaboration/system for mutual benefits and uplifting the less fortunate (4%), a type of government 
system (2%), or discerning right from wrong/truth (1%).  

Younger unmarried women see the biggest threats to democracy as multifaceted. The top threats 
are Donald Trump and Republicans (23% combined, 14% Trump alone, 9% Republicans alone) and 
issues like crime, banning abortion, and immigration (16% volunteer as the biggest threat to 
democracy), or economic issues like inflation or a lack of jobs (11%). Fewer than one in ten 
volunteer political rights being taken away (7%), general corruption/rigged elections (6%), 



Page 14 of 42                                                                   Unmarried Women Under 55 Survey Findings 
 

Democrats (5%), conspiracy theories/lies/misinformation (5%), people/Americans (4%), political 
infighting (3%), Project 2025 (2%), war/terrorism (1%), or racism (1%) as the biggest threats to 
democracy. 

The Issues and the Parties 

Younger unmarried women are looking to Democrats more than Republicans to address their 
issue concerns. About half or more of every key subgroup – except Republicans and 
conservatives – think it is likely that their most important issues will be addressed if 
Democrats control Congress and the White House and not likely that their most important 
issues will be addressed if either Republicans or MAGA Republicans control Congress and the 
White House. 

Notably, younger unmarried women think it is likely that their most important issues will be 
addressed if Democrats control Congress and the White House (57% likely, 29% very likely). About 
a third (34%) think it is not likely that their most important issues will be addressed if Democrats 
control Congress and the White House. This cynicism is driven by strong Republicans (71% not 
likely to address top issues), women who voted for Trump in 2020 (71%), conservatives (69%), and 
also by weak Democrats (68%). 

Younger unmarried women think it is NOT likely that their most important issues will be addressed if 
Republicans control Congress and the White House7 (60% not likely, 44% not likely at all). About a 
third (32%) think it is likely that their most important issues will be addressed if Republicans control 
Congress and the White House. Strong Democrats (72% not likely at all to address their top issues), 
liberal women (71%), and unmarried women of color ages 35 to 548 (66%) are the most likely to 
believe that their most important issues will NOT be addressed if Republicans control Congress 
and the White House. 

Similarly, younger unmarried women think it is NOT likely that their most important issues will be 
addressed if MAGA Republicans control Congress and the White House9 (51% not likely, 41% not 
likely at all). Over a third (38%) think it is likely that their most important issues will be addressed if 
MAGA Republicans control Congress and the White House. Liberal women (64% not likely at all to 
address their top issues), Democrats ages 35 to 54 (59%), unmarried women of color ages 35 to 
5410 (57%), and LGBTQIA+ women (57%) are the most likely to believe that their most important 
issues will NOT be addressed if MAGA Republicans control Congress and the White House. 

  

 
7 Split sampled question. 
8 Note small sample size. 
9 Split sampled question. 
10 Note small sample size. 



Page 15 of 42                                                                   Unmarried Women Under 55 Survey Findings 
 

 

 Democrats Control Republicans 
Control* 

MAGA Republicans 
Control* 

Very 
Likely Likely 

Not 
Likely at 

All 

Not 
Likely 

Not 
Likely at 

All 

Not 
Likely 

All Unmarried Women 
<55 29 57 44 60 41 51 

Democrat 40 69 56 68 48 60 
Independent11 20 50 43 68 40 51 
Republican 13 43 23 46 27 38 
White  24 49 39 55 37 48 
Black 41 71 53 67 45 57 
Latina 24 52 -- -- -- -- 
Non-college-educated 29 54 40 55 37 48 
College-educated 28 61 52 70 49 58 
Gen Z 28 60 45 61 39 48 
Younger Millennial 26 51 28 53 33 53 
Older Millennial12 30 55 44 59 50 59 
Gen X 31 55 58 67 45 51 
Liberal 43 78 71 85 64 72 
Moderate 23 54 39 59 34 49 
Conservative 13 25 2 13 8 16 

*split sampled. Latina sample is too small for analysis. 

 

 
11 Independent with weak partisans 
12 Note small sample size 
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Younger unmarried women trust Democrats much more than Republicans when it comes to  
handling every issue tested (note, we did not test immigration). The biggest advantages for 
Democrats over Republicans are women’s rights (+49), abortion (+47), climate change (+44), and 
racial issues (+42). The biggest advantages for Democrats over MAGA Republicans are on women’s 
rights (+48), abortion (+44), and climate change (+40). The margins for Democrats versus 
Republicans and Democrats versus MAGA Republicans are roughly the same.  
 

 

*split sampled questions 

 

  

Which party do you trust more to handle the following 
issues -- {ROTATE} the _Democrats or the 

_Republicans?* 

Which party do you trust more to handle the following 
issues -- {ROTATE} the _Democrats or the _MAGA 

Republicans?* 

 Democrats – somewhat more  Republicans/MAGA Republicans – somewhat more 
 Democrats – much more  Republicans/MAGA Republicans – much more 
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41
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35
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32
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32

32
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65

56
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28

21

24

24

24
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34

27

34

27

28

Abortion

Women's rights

Climate change

Racial issues

Protecting freedom

Health care

Education

Gun violence

Social secuirty

Tax fairness

Housing

Cost of living

Protecting me and my
family

Job creation

Putting country above
party

Crime
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52

40

40
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39

39
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36
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30

28
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65

66

59

59

54

59

58

54

49
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49

45

47

43
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18

17
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17

25
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24

24

24

28
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24
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Job creation
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party

Crime



Page 17 of 42                                                                   Unmarried Women Under 55 Survey Findings 
 

Voting 

Intense motivation to vote needs to be higher. Only 59% of younger unmarried women are 
feeling very motivated to vote in this November election for President (81% motivated overall). 
We typically like to see higher intense vote motivation, in the 70-80% range, so this indicates 
that unmarried women under 55 need to be a target for persuasion and mobilization this 
election.  

Some people feel very motivated to vote this election while others don't feel motivated at all, and many are 
in between. How motivated are you to vote in this November election for President? 

 

 Somewhat motivated  A little motivated 
 Very motivated  Not motivated at all 

 

Democratic women (68% very motivated) outpace Republican women (52%) and especially 
Independent women (44%) in feeling very motivated to vote. White women (61%) and Black 
women (60%) are slightly more intensely motivated than Latina women (52%). The younger women 
are in this age cohort, the less intensely motivated they feel to vote – Gen Z (49%), younger 
Millennials (57%), older Millennials (68%), and Gen X (72%).  

For those who are feeling only somewhat motivated, not motivated to vote, or are unsure, they say 
the main reasons they feel this way is because the system is corrupt and rigged, they feel their vote 
doesn’t matter or won’t make a di`erence, or they are worried their vote won’t be counted. These 
women need reassurance that their vote will count this election and that it matters.  

  

59

6

81

17
3

Motivated Not motivated Not sure
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Of the following, what is the main reason you feel only somewhat motivated or not motivated to vote or are 
unsure in the election for President? 

 

About one in five young unmarried women who are feeling only somewhat motivated, not motivated 
to vote, or are unsure feel that way because they dislike the candidates. About a quarter of these 
young women who dislike the candidates feel this way because they think that candidates are not 
for the people (28%), or they dislike both candidates and both options (26%). Twenty percent (20%) 
say that the candidate is fake, dishonest, or untrustworthy, and 7% dislike the candidate’s 
temperament or age.  

Perceptions of Leaders and Organizations  

Out of a list of politicians and institutions, unmarried women rate Kamala Harris most favorably 
(36% have a very favorable impression of Kamala Harris, 59% favorable) along with Democrats in 
Congress (24% very favorable, 54% favorable). In contrast, Trump (55% very unfavorable, 63% 
unfavorable) and Republicans in Congress’s (42% very unfavorable, 59% unfavorable) favorability is 
underwater with these women. 

  

33

26

22

19

17

13

13

10

10

9

9

9

5

2

9

The system is corrupt and rigged

My vote doesn't matter or won't make a difference

I'm worried my vote won't be counted

Dislike the candidates

Elections do not represent people

I have no ability to hold candidates accountable

Don't have enough information about candidates or issues

Laws now make it harder to vote

Don't have enough time to research candidates and cast a
vote

I'm not interested/don't care

I am unsure that a woman can be president

Don't have enough information about how to vote

I am unsure that an African American woman can be president

Other

Not sure



Page 19 of 42                                                                   Unmarried Women Under 55 Survey Findings 
 

 

Now you will read a list of some people and institutions in public life. For each, please indicate whether 
you have a VERY favorable, SOMEWHAT favorable, SOMEWHAT unfavorable, or VERY unfavorable 

impression. 

 

 Somewhat favorable  Somewhat unfavorable 
 Very favorable  Very unfavorable 

 

Across most subgroups, a majority of unmarried women feel favorably toward Kamala Harris and 
Democrats in Congress.  

Democrats, Black women, and liberal women are the most likely to feel very favorably toward Harris 
and Democrats in Congress. About half or more Democrats, Black women, older Millennials, Gen X 
women, and liberal women feel favorable toward Joe Biden.  

Republican women and conservatives do not feel favorably toward these Democratic leaders.  

  



Page 20 of 42                                                                   Unmarried Women Under 55 Survey Findings 
 

 

 Kamala Harris Democrats in 
Congress Joe Biden 

Very 
Favorable Favorable Very 

Favorable Favorable Very 
Favorable Favorable 

All Unmarried Women <55 36 59 24 54 16 42 
Democrat 54 72 38 69 27 57 
Independent 34 67 23 50 15 31 
Republican 14 41 7 37 4 25 
White  28 48 16 44 9 31 
Black 56 79 40 73 35 62 
Latina 30 60 22 55 11 41 
Non-college-educated 37 56 26 51 18 39 
College-educated 36 66 20 59 13 46 
Gen Z 38 62 22 53 11 39 
Younger Millennial 29 52 23 51 17 36 
Older Millennial 43 57 29 62 23 48 
Gen X 36 61 24 53 22 48 
Liberal 55 85 34 74 21 60 
Moderate 32 57 23 55 18 41 
Conservative 8 11 7 15 5 8 

 

Younger unmarried women also feel unfavorably toward Donald Trump, Republicans in Congress, 
and JD Vance. 

Donald Trump is underwater with every key subgroup except conservatives. Liberals, Independents, 
Black women, Democrats, and college-educated women are the most likely to feel very 
unfavorable.  

Republicans in Congress are underwater with every key subgroup except Republicans and 
conservatives. Liberals, Black women, and Democrats are the most likely to feel very unfavorable. 

JD Vance has lower name ID – 19% have no opinion of him and 12% have never heard of him. But 
with younger unmarried women, his favorability is still underwater. Liberal women, Gen X women, 
college-educated women, Democrats, and Black women are the most likely to feel very 
unfavorable.  
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 Donald Trump Republicans in Congress JD Vance 
Very 

Unfavorable Unfavorable Very 
Unfavorable Unfavorable Very 

Unfavorable Unfavorable 

All Unmarried 
Women <55 55 63 42 59 40 49 

Democrat 64 69 56 70 49 56 
Independent 70 76 43 65 40 48 
Republican 39 51 25 44 28 41 
White  48 55 34 50 37 46 
Black 70 78 57 74 45 53 
Latina 46 60 43 59 28 41 
Non-college- 
educated 50 58 40 55 34 43 

College- 
educated 64 72 48 67 50 60 

Gen Z 56 67 43 61 38 48 
Younger 
Millennial 46 54 37 52 35 47 

Older 
Millennial 54 58 43 55 33 40 

Gen X 61 66 45 62 51 57 
Liberal 81 87 64 83 63 72 
Moderate 51 63 38 58 32 45 
Conservative 10 17 9 15 8 13 

 

At the same time, unmarried women under 55 are split on Harris’s job performance, and this is 
largely driven by partisanship and ideology. Half (51%) of unmarried women under 55 rate the 
job being done by Kamala Harris as Vice President as excellent/good (24% excellent), and 43% 
say she is doing poor (22%) or just fair (21%). Unmarried younger women rate Harris’s job 
performance better on her own than they do in partnership with Joe Biden’s job performance. 
Half (51%) rate the job being done by Kamala Harris as Vice President and Joe Biden as 
President as just fair or poor (30% poor), and 44% rate their job performance as excellent (17%) 
or good (27%). 

While Democratic women give Harris positive job ratings as Vice President alone (38% excellent, 
66% excellent/good) and in partnership with President Biden (26% excellent, 57% excellent/good), 
they rate Vice President Harris higher on her own.  

Liberal women respond similarly to Democrats on intensity and with an even higher overall 
performance rating: 40% rate Harris’s job performance as Vice President excellent, 74% rate her 
excellent/good; 23% rate Harris and Biden’s job performances excellent, 64% rate them 
excellent/good.  
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Independent13 women rate the job by Harris as Vice President more negatively (52% just fair/poor) 
than positively (41% excellent/good) and are significantly more negative toward the combined job 
performances of Harris and Biden (63% just fair/poor compared to 34% excellent/good).  

Moderate women split between rating Harris alone positively (47% excellent/good) and negatively 
(44% just fair/poor), but a majority rate Harris and Biden’s shared job performance negatively (53% 
just fair/poor compared to 41% excellent/good).  

Republicans have both Harris as Vice President and the Harris/Biden team underwater. About six in 
ten rate Harris alone poorly (59% just fair/poor, 33% excellent/good) and Harris and Biden together 
poorly (60% just fair/poor, 31% excellent/good).  

Conservatives are even tougher on Vice President Harris than Republicans. Over three-quarters 
(78%) rate her solo job performance as just fair or poor, with 70% who say she is doing a poor job 
(34% of Republicans say her performance is poor). Adding in Biden lowers conservatives’ 
evaluation: 85% of conservative women14 rate Harris and Biden together as doing just fair or poorly, 
with 77% who say they are doing a poor job (38% of Republicans rate Harris and Biden doing a poor 
job).  

Attitudes about the Election 

Only a little over a third (39%) of unmarried younger women say they have already decided on 
who they will vote for in November. Nearly a quarter (23%) will make their decision on who they 
will vote for on election day. Another quarter will make their decision several days before (13%) or 
several weeks before (13%). Only 3% say they are currently making their decision/will make their 
decision several months before the election.  

Over half (56%) of those who say they will be voting plan on voting in person on election day. 
Four in ten will vote early; either in person during early voting (18%) or by mail (22%).  

The 2024 election is important generally and for women like these younger unmarried women. 
Nearly two-thirds say that the 2024 election (65%) and the 2024 election for women like them in 
America (63%) are extremely important. Over eight in ten say the 2024 election (86%) is extremely 
or very important or extremely or very important for women like them (83%).  

  

 
13 Independent with weak partisans 
14 Note small sample size. 
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 The 2024 Election* The 2024 Election for Women 
Like You* 

Extremely 
Important Important Extremely 

Important Important 

All Unmarried Women <55 65 86 63 83 
Democrat 75 90 71 87 
Independent15 51 79 60 79 
Republican 53 83 55 82 
White  66 86 62 82 
Black 67 88 65 86 
Non-college-educated 66 84 60 79 
College-educated 63 89 69 90 
Gen Z 57 84 58 79 
Younger Millennial 66 81 69 88 
Older Millennial* 64 85 59 83 
Gen X 81 96 70 86 
Liberal 80 95 74 91 
Moderate 47 77 54 76 
Conservative 76 93 61 87 

*split sampled question. Note small sample size for older Millennials. Latina sample is too small for analysis. 

While they say that the election is extremely important generally and for women like them, 
engagement and motivation could be higher. Only 42% of unmarried women under 55 are very 
engaged in the upcoming presidential election and 77% say they are engaged overall, while 
22% say they are only a little or not engaged at all.   

• Democratic women (53% very engaged) report they are far more intensely engaged than 
Independent women (30%) or Republican women (34%). 

• Across race, women are engaged in the upcoming election. Black women (50% very 
engaged) and Latinas (46%) are slightly more intensely engaged than white women (40%). 

• Younger women report being less intensely engaged than their older counterparts: Gen Z 
(36% very engaged), younger Millennials (41%), older Millennials (49%), and Gen X (53%).  

Unmarried women under 55 are a key constituency for Democrats. If the election for President 
were today, a majority (56%) would vote for Kamala Harris. Intensity to vote for Harris is high 

with 47% who strongly support Harris. Similarly, in a 
generic House ballot, a majority (56%) would vote for the 
Democratic candidate in their district (compared to 26% 
for the Republican candidate and 12% are undecided).  

While white voters remain a diYicult target, unmarried 
white women under age 55 are a key persuasion target 
and one of the few white groups Democrats lead. Nearly 

 
15 Independent with weak partisans 
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half (45%) of younger unmarried white women identify as Democrats and while 42% identify as 
Republicans, pluralities would vote for Harris (46% for Harris, 36% for Trump) and a Democratic 
candidate (47%) in a generic House ballot (34% vote Republican).  

Black unmarried women under 55 are a key turnout target 
as well. Three quarters would vote for the Democratic 
candidate in a generic House ballot and would vote for 
Kamala Harris (76%, respectively). Unmarried Latinas 
under 55 are a persuasion and turnout target as a majority 
(56%) would vote for the Democratic candidate in a generic 
House ballot (26% Republican) and for Kamala Harris 
(54%).  

A majority (58%) are more excited about the election given the announcement that Kamala Harris is 
the likely Democratic nominee (36% much more excited). Fourteen percent say their excitement is 
about the same, and 23% are less excited. 

The subgroups who are the most intensely excited about the election given the announcement that 
Harris is the likely Democratic nominee are strong Democrats (68% much more excited), very 
liberal women (65%), Democrats ages 35 to 54 (60%), and Black women (52%) – especially Black 
women ages 35 to 54 (57%). 

Perceptions of Kamala Harris 

Younger unmarried women’s top descriptions of Harris are all positive. These unmarried 
women under 55 believe that Kamala Harris is a fighter (35% describes her very well), is 
someone who gives them hope (35%), is on the side of people like them (33%), and can get 
things done (32%). Majorities also say that shares my values and likely to win describe Harris well, 
but intensity is lower.  

Here is a list of words and phrases some people have used to describe Vice President Kamala Harris. For 
each item, does it fit very well, somewhat well, a little well, or not well at all when you think about Vice 

President Kamala Harris? 

 

 Somewhat well  A little well 
 Very well  Not well at all 
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Unmarried women under 55 do not think that too liberal (40% does not describe her well at all) 
describes Harris well, and really reject that she scares me (53% not well at all). 

 

 Somewhat well  A little well 
 Very well  Not well at all 

 

The top descriptors for almost every key subgroup are positive. Republicans and conservatives are 
most likely to say the negative descriptors fit Kamala Harris very well. More than half of 
conservative women say the negative descriptors fit her very well. 

% Very Well Top Descriptors 
All Unmarried Women 
<55 A fighter (35%), gives me hope (35%) 

Democrat Gives me hope (52%), a fighter (51%) 
Independent On the side of people like me (37%), gives me hope (34%) 
Republican Too liberal (27%), scares me (23%) 
White  A fighter (31%), gives me hope (28%) 

Black Gives me hope (50%), on the side of people like me (47%), a fighter (46%), 
can get things done (45%) 

Latina Gives me hope (39%), on the side of people like me (38%), a fighter (37%) 

Non-college-educated A fighter (34%), gives me hope (34%), on the side of people like me (32%), 
can get things done (31%) 

College-educated A fighter (38%), gives me hope (37%), on the side of people like me (37%) 
Gen Z Gives me hope (35%), on the side of people like me (35%) 

Younger Millennial A fighter (33%), can get things done (29%), shares my values (29%), gives 
me hope (28%) 

Older Millennial A fighter (41%), gives me hope (41%), on the side of people like me (40%) 

Gen X A fighter (38%), gives me hope (37%), on the side of people like me (34%), 
can get things done (34%) 

Liberal Gives me hope (54%), a fighter (53%), on the side of people like me (51%) 

Moderate A fighter (31%), can get things done (30%), gives me hope (29%), on the 
side of people like me (29%) 

Conservative Too liberal (65%), scares me (51%) 
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Kamala Harris Bios 

We tested two diYerent descriptions of Vice President Kamala Harris. One description led 
with her background, the other led with her record and accomplishments. Both descriptions 
tested equally well among unmarried women under 55, and could easily be merged. 

Background* Record/Accomplishments* 

 

*split sampled 

 51-79   
 80-99  26-49 
 100 – very warm/positive  0-25 – very cool/negative 

 

Background*: Kamala Harris’ record as Vice President builds on a distinguished career fighting for 
the American people as District Attorney, Attorney General, and United States Senator from 
California where she showed she will stand up to the powerful for the people. As the first woman, 
the first Black American, and the first South Asian American Vice President, she has worked to bring 
people together to advance opportunity, deliver for families, and protect fundamental freedoms like 
access to abortion and voting rights. She grew up the daughter of immigrants, and is a champion for 
workers, small businesses, and the middle class. She helped care for her mom when she had 
cancer, and is married with grown stepchildren, Ella and Cole. 

Record/Accomplishments*: Fighting for the people is nothing new for Vice President Kamala Harris. 
She’s leading the fight for the freedom of people to make decisions about their own bodies on 
abortion and has fought to ensure that everyone has access to quality elder and childcare services. 
She has been at the forefront of the Administration’s ecorts to protect voting rights. She’s worked to 
cap the cost of insulin at $35 a month for seniors and remove medical debt from credit reports. As 
California’s Attorney General, she won a $20 billion settlement for Californians whose homes had 
been foreclosed on and a $1.1 billion settlement for students and veterans who were taken 
advantage of by a for-profit education company. She believes in a future where every person has the 
opportunity to not just get by, but to get ahead. 

Majorities of every group except Republicans and conservatives respond to the Background profile 
with warm, positive feelings. Majorities of every subgroup except Republicans, white women, 
younger Millennials, and conservatives rate the Record/Accomplishments profile as creating warm, 
positive feelings. Democrats, Black women, and liberals are the most likely to rate these profiles 
with a 100 or very warm, positive feelings. 

22 25 21 23

22 20

57

28

9 6

58

28

7 8

Warm/positive Cool/negative Neutral Not sure Warm/positive Cool/negative Neutral Not sure
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 Background* Record/Accomplishments* 
100 – Very 

Warm, Positive 
50-100 – Warm, 

positive 
100 – Very 

Warm, Positive 
50-100 – Warm, 

positive 
All Unmarried Women <55 22 57 21 58 
Democrat 34 66 34 71 
Independent16 11 55 11 55 
Republican 8 44 7 42 
White  16 51 14 48 
Black 37 67 40 76 
Non-college-educated 23 51 23 52 
College-educated 20 70 17 69 
Gen Z 22 60 15 63 
Younger Millennial 24 57 24 49 
Older Millennial* 20 51 26 65 
Gen X 22 57 27 50 
Liberal 31 84 30 84 
Moderate 22 54 18 54 
Conservative 7 14 7 13 

*split sampled question. Note small sample size for older Millennials. Latina sample is too small for analysis. 

Trump Photos  

We tested several di`erent photos of Trump and captured younger unmarried women’s initial 
emotional reaction to the photos and their ratings on a cool-to-warm scale. The photo of Trump 
scowling generates the most negative response (61% rate 0-25 – very cool, negative feelings on a 0-
100 scale), along with a mugshot photo (60%). The top emotions both the scowling photo and 
mugshot photo invoke are angry (23% for scowl, 32% for mugshot) and indi`erent (13%, 
respectively). Democratic unmarried women under 55 respond most negatively to the scowl photo 
(72% very cool, negative feelings for Democrats). Independent17 unmarried women under 55 rate 
the mugshot photo and the scowl photo equally negative (61% very cool, negative feelings each). 

Trump Photo* Photo Name % Rating 0-25,  
Very Cool/Negative Top Emotions 

 

Scowl 61% Angry – 23% 
Indi`erent – 13% 

 
16 Independent with weak partisans 
17 Independent with weak partisans 
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Mugshot 60% Angry – 32% 
Indi`erent – 13% 

 

Post- 
Assassination 

Attempt 
50% 

Angry – 16% 
Worried – 14% 

Proud – 12% 

 

Smile 45% 
Indi`erent – 18% 

Angry – 14% 
Confused – 13% 

 *split sampled 

Scowl Photo 

The photo that shows Trump scowling elicits cool, negative feelings from unmarried younger 
women (61% rate the image 0 to 25 on a 0 to 100 scale where 0 is very cool, negative feelings and 
100 is very warm, positive feelings; 68% rate the image with cool, negative feelings). Only 15% rate 
the image with warm, positive feelings and 17% rate it 50/neutral or say they are not sure.  

Across party lines, younger unmarried women rate the Scowl image with cool, negative feelings. 
About seven in ten (71%) Independents18 rate the Scowl image with cool, negative feelings (61% 
rate 0-25). About three-quarters (78%) of Democratic women rate Scowl with cool, negative feelings 
(72% rate 0-25). Even half of Republican women rate Scowl with cool, negative feelings (41% rate 0-
25). 

The top emotion that the Scowl photo triggers is anger (23%), followed by indi`erence (13%) and 
worry (11%). Less than ten percent say the first emotion they feel when they see the Scowl photo is 
confused, stressed, conflicted, motivated, hopeful, proud, depressed, excited, or happy.  

Democratic women (26%), Independent women19 (21%) and Republican women (23%) primarily 
feel angry. Democratic women also feel indi`erent (13%), worried (11%), and stressed (10%). 

 
18 Independents with weak partisans 
19 Independents with weak partisans 
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Independents also feel indi`erent (14%) and worried (12%). Republican women also feel indi`erent 
(14%), worried and confused (10%, each).  

Mugshot Photo 

Trump’s mugshot photo also provokes cool, negative feelings from unmarried younger women (60% 
rate the image 0 to 25 on a 0 to 100 scale where 0 is very cool, negative feelings and 100 is very 
warm, positive feelings; 66% rate the image with cool, negative feelings). About one in six (16%) rate 
the image with warm, positive feelings and 18% rate it 50/neutral or say they are not sure.  

Across party lines, younger unmarried women rate the Mugshot image with cool, negative feelings. 
Over two-thirds (69%) of Independents20 rate Mugshot with cool, negative feelings (61% rate 0-25). 
Over seven in ten (72%) Democratic women rate Mugshot with cool, negative feelings (67% rate 0-
25). Over half (58%) of Republican women rate Mugshot with cool, negative feelings (52% rate 0-
25). 

About a third (32%) of unmarried younger women say that the first emotion they feel when seeing 
the Mugshot photo is angry, followed by indi`erent (13%) and worried (12%). Less than ten percent 
say the first emotion they feel when they see the Mugshot photo is happy, stressed, confused, 
conflicted, proud, hopeful, depressed, motivated, or excited.  

Anger is the top emotion for Democratic women (33%), Independent women21 (32%) and 
Republican women (29%). Democratic women also feel worried (16%), and indi`erent (11%), as do 
Independent women (11% and 14%, respectively). Republican women also feel indi`erent (16%).  

Post-Assassination Attempt Photo 

The photo of Secret Service Agents escorting a bloodied Trump o` a rally stage in Pennsylvania after 
he survived an assassination attempt makes a majority (57%) of unmarried younger women feel 
cool, negative feelings (50% rate the image 0 to 25 on a 0 to 100 scale where 0 is very cool, negative 
feelings and 100 is very warm, positive feelings). About a quarter (26%) rate the image with warm, 
positive feelings and 17% rate it 50/neutral or say they are not sure.  

Across party lines, younger unmarried women rate the Post-Assassination Attempt image with cool, 
negative feelings, though they may have meant di`erent things here. Half (50%) of Independents22 
rate the Post-Assassination Attempt image with cool, negative feelings (40% rate 0-25). Six in ten 
(60%) Democratic women rate the Post-Assassination Attempt photo with cool, negative feelings 
(55% rate 0-25). Nearly half (49%) of Republican women rate the Post-Assassination Attempt photo 
with cool, negative feelings (41% rate 0-25) and 36% say they feel warm, positive feelings. 

Unmarried younger women are mixed on the first emotion they feel when seeing the Post-
Assassination Attempt photo. Similar percentages feel angry (16%), worried (14%), proud (12%), 
and conflicted (10%). Unlike the other photos, this one is less likely to inspire indi`erence (9%). 

 
20 Independents with weak partisans 
21 Independents with weak partisans 
22 Independents with weak partisans 
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Less than ten percent say the first emotion they feel when they see the Post-Assassination Attempt 
photo is hopeful, motivated, confused, stressed, excited, happy, or depressed.  

Democratic women, Independent women23, and Republican women feel di`erent emotions when 
seeing the Post-Assassination Attempt photo. Democratic women feel angry (18%) followed by 
worried (13%) and indi`erent (11%). Independent women feel worried (16%), proud (15%), and 
conflicted (13%). Republican women feel proud (18%) and angry (17%) followed by hopeful (13%) 
and worried (12%).   

Smile Photo  

While the Smile photo is quite di`erent in tone than the other tested photos, it still creates negative 
feelings and prompts more negative emotions. About half (51%) of unmarried younger women say 
the Smile photo makes them feel cool, negative feelings (45% rate this photo 0-25 on a 0 to 100 
scale where 0 means very cool, negative feelings and 100 means very warm, positive feelings). Over 
a quarter (28%) say the photo makes them feel warm, positive feelings, and 21% say it makes them 
feel neutral or they are not sure.  

Democratic women and Republican women di`er significantly in their reaction to the Smile photo. 
A solid majority (55%) of Democrats say the Smile photo makes them feel cool, negative feelings 
and half (50%) rate the Smile photo 0-25. Independent women24 have the same pattern (55% cool, 
negative, 46% rate 0-25). However, Republican women split between feeling cool, negative feelings 
(41%) and warm, positive feelings (37%). 

The Smile photo inspires indi`erence (18%) more than any other emotion. This is followed by anger 
(14%), confusion (13%), and happiness (11%). Fewer than one in ten say that the Smile photo 
makes them first feel hopeful, conflicted, worried, proud, depressed, excited, motivated, or 
stressed. 

Again, Democratic, Independent, and Republican women react with di`erent emotions. 
Democratic women feel angry (19%), confused (15%), and indi`erent (14%). Independent women25 
feel indi`erent (22%), followed by angry (13%), confused (13%), conflicted (12%), and happy (10%). 
Republican women feel indi`erent (23%) more than any other emotion, but they also feel happy 
(15%), hopeful (13%), and confused (12%).   

  

 
23 Independents with weak partisans 
24 Independents with weak partisans 
25 Independents with weak partisans 
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Social Media Ads 

We also tested several di`erent ads that were a mix of videos and photos that a candidate could 
post on social media to gauge what would be most useful in persuading and mobilizing this 
audience. We found that in social media ads, it works to show Trump, and it works better if he is 
shown but does not speak. 

Name % Very Motivated % Much More Likely 
to Support 

Vote for Her 59 43 

K. Harris v. D. Trump contrast 56 40 

Gallego and Lake abortion contrast 52 37 

Anti-Trump with voiceover 55 34 

Fake candidate drug company contrast 45 33 

Anti-Trump with Trump audio 48 25 

Project 2025 List 56 19 

 

Recommendations for Social Media Ad Visuals and Language 

1) Show Trump, but do not include him speaking. 
 

2) Show and talk about the contrast between Harris and Trump (i.e. she brings people 
together, he divides us). 
 

3) Talk about women’s empowerment, like the strong role model Harris is for girls and 
women everywhere, and how a woman’s vote will impact the kind of role models these 
girls and women will have. This group needs reinforcement of the great power they 
wield in this election and how their vote makes a diYerence. 
 

4) Talk about issues that matter to them and aYect their lives like abortion and kitchen 
table economic issues. Evoke values of respect and stability.  
 

5) The Project 2025 ad was motivating to vote but did not solidify support on our 
candidate as much as comparisons between Harris and Trump as leaders or 
candidates like Ruben Gallego and Kari Lake's positions on abortion. These voters are 
lower information and need information about both candidates. 
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Social Media Post #1: Vote for Her 

 

Transcript: Imagine a young girl looking in the mirror. Searching for role models in the world to give 
her hope that one day, she too can make a dicerence. Now imagine how she feels when she 
watches women being verbally attacked. (Trump to a woman reporter:) ‘What a stupid question that 
is. What a stupid question, but I watch you a lot. You ask a lot of stupid questions.’ Our daughters 
are listening and absorbing that message right in front of your eyes. Now imagine a dicerent future 
for her. A future with a president who doesn't just value a female voice, but chooses one to be his 
right-hand woman. A strong woman, a woman with compassion, a woman unafraid to take on a 
bully. (Harris to Pence) ‘And I want to add that.. if Mr. Vice President… I'm speaking. I'm speaking.’ A 
woman who not only believes in the American dream, she embodies it. Imagine that little girl in the 
mirror because that little girl is yours, and your actions on November 3rd will define who she sees. 
Vote for change. Vote for her. 

Out of the seven ads tested, the Vote for Her ad works best to increase vote motivation, especially 
among Democrats - with two-thirds who are very motivated after watching this ad.  

After seeing this post, how motivated are 
you to vote? Total Democrats Indep/DK Republicans 

Very motivated 59 66 52 52 
Total Motivated  78 82 79 73 
Total Not motivated 17 15 15 20 
 

This ad also works best to increase support for a candidate. A majority of unmarried women under 
55 would be more likely to support a candidate that posted this on social media. Over half of 
Democratic women and four in ten Independents would be much more likely to support a 
candidate, and even three in ten Republican women would be much more likely.  
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If a candidate posted this on social 
media, would it make you more or less 
likely to support that candidate, or would 
it not make a dicerence? 

Total Democrats Indep/DK Republicans 

Much more likely to support 43 53 42 30 
Total More likely to support 62 72 61 49 
Total Less likely to support 11 11 2 15 
 

Social Media Post #2: Harris v. Trump Contrast 

 

Transcript: He’s a world leader in temper tantrums. She never loses her cool. She prosecuted sex 
predators. He is one. She shut down for-profit colleges that swindled Americans. He was a for-profit 
college, literally. He's owned by the big banks. She's the attorney general who beat the biggest 
banks in America and forced them to pay homeowners $18 billion. He’s tearing us apart. She will 
bring us together. This is Trump, and in every possible way, this is the anti-Trump. So, if that's what 
you're looking for in your next president, there's really only one. Kamala. 

The Harris v. Trump Contrast ad also works well to increase vote motivation, especially among 
Democrats.  

After seeing this post, how motivated are 
you to vote? Total Democrats Indep/DK Republicans 

Very motivated 56 66 51 45 
Total Motivated  80 85 81 74 
Total Not motivated 16 14 14 19 
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Four in ten unmarried women under 55 are much more likely to support a candidate who posts the 
Harris v. Trump Contrast ad on social media. Over half of Democrats and 38% of Independents are 
much more likely to support a candidate who posts this, and even a quarter of Republicans are 
much more likely to support with half being more likely to support overall.  

If a candidate posted this on social 
media, would it make you more or less 
likely to support that candidate, or would 
it not make a dicerence? 

Total Democrats Indep/DK Republicans 

Much more likely to support 40 53 38 25 
Total More likely to support 62 72 69 49 
Total Less likely to support 13 11 6 18 
 

Social Media Post #3: Gallego and Lake abortion contrast 

 

Transcript: {On screen: Letters to the Editor} Two years ago, when Roe was overturned, Kari Lake 
said she couldn't stop smiling. On a day when Americans across the country were reeling because a 
right their mothers and grandmothers fought for had been stripped away in an instant, Kari Lake was 
smiling. This extreme view hurts women in rural areas like ours that already have limited access to 
medical care. Banning safe and legal abortions does not mean fewer abortions. It means more 
unregulated abortions, more doctors in jail, and more women in caskets. That's why this November 
I'll be voting for Ruben Gallego. We need leaders who will fight for our rights. 

The ad which uses language from letters to the editor published in Arizona newspapers to describe 
a contrast between Arizona Senate candidates Ruben Gallego (D) and Kari Lake (R) on the issue of 
abortion increases vote motivation, including among Democratic women, and to a lesser extent, 
Independent women.  

After seeing this post, how motivated are 
you to vote? Total Democrats Indep/DK Republicans 

Very motivated 52 60 53 43 
Total Motivated  78 83 79 72 
Total Not motivated 15 12 10 20 
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The Gallego and Lake abortion contrast ad has lower intensity on making unmarried women voters 
feel more likely to support a candidate who posted this ad. Nearly half of Democratic women are 
much more likely to support a candidate who posts this ad.  

If a candidate posted this on social 
media, would it make you more or less 
likely to support that candidate, or would 
it not make a dicerence? 

Total Democrats Indep/DK Republicans 

Much more likely to support 37 49 41 21 
Total More likely to support 60 72 59 46 
Total Less likely to support 13 10 7 19 
 

Anti-Trump with voiceover 

 

Transcript: In a medical emergency, seconds matter. When you're the only person in the emergency 
room at 2:00 in the morning and someone comes in hemorrhaging and they're pregnant, you're 
responsible. Two years ago, Trump overturned Roe V Wade. Because of the abortion bans across 
the country, women's lives are at risk. Physicians could be tried with a felony for saving that 
woman's life too early. The penalties are so severe, felony imprisonment, loss of license. Those are 
terrifying things. These laws are truly barbaric. They are putting us back decades, if not centuries. 
Donald Trump did this. He put women's lives in danger. 

The ad that talks about the consequences of Trump’s abortion bans increases vote motivation 
across party identification, with equal percentages of Democrats and Independents saying they feel 
very motivated to vote after seeing this.   

After seeing this post, how motivated are 
you to vote? Total Democrats Indep/DK Republicans 

Very motivated 55 59 58 49 
Total Motivated  76 79 77 73 
Total Not motivated 17 16 17 18 
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The abortion ad about Trump that doesn’t use his voice has lower intensity on making unmarried 
women voters feel more likely to support a candidate who posted this ad. About four in ten 
Democratic women and Independent women are much more likely to support a candidate who 
posts this ad.  

If a candidate posted this on social 
media, would it make you more or less 
likely to support that candidate, or would 
it not make a dicerence? 

Total Democrats Indep/DK Republicans 

Much more likely to support 34 40 39 24 
Total More likely to support 51 58 62 40 
Total Less likely to support 23 22 14 26 
 

Fake candidate drug company contrast 

This social media ad is visual only. 

 

The visual ad that sets up a contrast between two fictional candidates on health care and 
prescription drugs increases vote motivation across party identification, with Democrats the most 
likely and Republicans the least likely to feel very motivated to vote after seeing it.  

After seeing this post, how motivated are 
you to vote? Total Democrats Indep/DK Republicans 

Very motivated 45 52 44 35 
Total Motivated  72 78 65 68 
Total Not motivated 20 16 23 23 
 

The health care and prescription drugs contrast ad has lower intensity on making unmarried women 
voters under 55 feel more likely to support a candidate who posted this ad. About four in ten 
Democratic women are much more likely to support a candidate who posts this ad.  
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If a candidate posted this on social 
media, would it make you more or less 
likely to support that candidate, or would 
it not make a dicerence? 

Total Democrats Indep/DK Republicans 

Much more likely to support 33 43 32 21 
Total More likely to support 56 68 53 44 
Total Less likely to support 15 13 5 20 
 

Anti-Trump with Trump audio 

 

Transcript and on-screen text:  Speaker: Trump. This is a rigged trial. (on screen: Lie). They rigged an 
election. (on screen: Lie). The system is rigged. (on screen: Lie). Mexico's going to pay for the wall. 
(on screen: Lie). That created maybe the best economy. (on screen: Lie). The virus that goes away in 
April with the heat. (on screen: Lie). November 5th is going to be the most important day in the 
history of our country. (on screen: True) 

The ad that features Trump lying increases vote motivation across party identification, with 
Democrats the most likely and Independents the least likely to feel very motivated to vote after 
seeing it. Note this ad works better with Republicans than with Independents.   

After seeing this post, how motivated are 
you to vote? Total Democrats Indep/DK Republicans 

Very motivated 48 54 38 44 
Total Motivated  74 77 67 73 
Total Not motivated 19 18 24 18 
 

Few younger unmarried women voters across party say they are much more likely to support a 
candidate who posts this on social media. 
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If a candidate posted this on social 
media, would it make you more or less 
likely to support that candidate, or would 
it not make a dicerence? 

Total Democrats Indep/DK Republicans 

Much more likely to support 25 30 20 20 
Total More likely to support 44 50 41 35 
Total Less likely to support 21 22 15 20 
 

Project 2025 List 

This social media ad is visual only. 

  

The Project 2025 list makes unmarried women under 55 across party identification feel very 
motivated to vote, and is especially powerful among Democrats and Independents. This is one of 
the strongest ads in terms of inspiring motivation.  

After seeing this post, how motivated are 
you to vote? Total Democrats Indep/DK Republicans 

Very motivated 56 63 59 48 
Total Motivated  73 74 72 71 
Total Not motivated 23 21 23 25 
 

However, the major flaw of this ad is that it does not make unmarried women under 55 more likely 
to support a candidate who posts it. It is the worst testing ad in this respect. In retrospect, this ad is 
not directional; it is just a list of proposed policies, and it does not have a call to action.  
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If a candidate posted this on social 
media, would it make you more or less 
likely to support that candidate, or would 
it not make a dicerence? 

Total Democrats Indep/DK Republicans 

Much more likely to support 19 19 21 19 
Total More likely to support 27 28 30 26 
Total Less likely to support 47 53 49 39 
 

After viewing all the ads tested, half (51%) of younger unmarried women voters feel more hopeful 
about the 2024 election (28% much more hopeful) versus three in ten who feel more afraid (12% 
much more afraid).  

While partisans are more hopeful than afraid, Independent women split between feeling more 
hopeful (37%) and more afraid (34%), with 20% who feel both hopeful and afraid. A majority (56%) 
of Democrats and a plurality of Republicans (47%) feel more hopeful.  

Black women (61%) and Latinas (56%) are more likely than white women (46%) to feel more hopeful 
than afraid about the 2024 election.  

Women on the older end of the age spectrum are more likely than women on the younger end to 
feel more hopeful, but all generations of younger unmarried women feel more hopeful than afraid. 
Gen X women (57%) and older Millennials (58%) are more likely to feel more hopeful than younger 
Millennials (44%) or Gen Z women (48%).  

Movement 

At the end of the survey, younger unmarried women still feel motivated to vote. Intense motivation 
increases by six points, and overall motivation increases by four points.  

Some people feel very motivated to vote this election while others don't feel motivated at all, and many are 
in between. How motivated are you to vote in this November election for President? 

INITIAL FINAL 

 

 Somewhat motivated  A little motivated 
 Very motivated  Not motivated at all 
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Across key subgroups, intense motivation to vote increases over the survey. The largest gains are 
among Latinas, college-educated women, and younger Millennials.  

% Very Motivated Initial Final Net 
All Unmarried Women <55 59 65 +6 
Democrat 68 72 +4 
Independent 44 53 +9 
Republican 52 61 +9 
White  61 64 +3 
Black 60 69 +9 
Latina 52 69 +17 
Non-college-educated 58 63 +5 
College-educated 59 69 +10 
Gen Z 49 56 +7 
Younger Millennial 57 67 +10 
Older Millennial 68 73 +5 
Gen X 72 77 +5 
Liberal 69 76 +7 
Moderate 46 52 +6 
Conservative 66 73 +7 

 

At the end of the survey, unmarried women under 55 still find the election to be extremely 
important. The sentiment that the election is extremely important increases by six points, though 
the overall importance stays about the same.   

How important is the 2024 election?* 
INITIAL FINAL 

 

*Split sampled 

   Somewhat important 
 Very important  A little important 
 Extremely important  Not important at all 

 

Overwhelmingly, younger unmarried women think the election is important at the beginning and at 
the end of the survey (84% solid important). Six percent shift toward thinking it is important.  
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Younger unmarried women also see the election as extremely important for women like them, and 
because this sentiment starts out so high, there is no movement over the course of the survey.  

How important is the 2024 election for women like you?* 
INITIAL FINAL 

 

 

*Split sampled 

   Somewhat important 
 Very important  A little important 
 Extremely important  Not important at all 

 

Nearly eight in ten (79% solid important) younger unmarried women think the election is important 
for women like them in the initial and final asks. Seven percent shift toward thinking it is important.  

Across key subgroups, the feeling that the election is extremely important or extremely important 
for women like them either grows or stays the same. 

Republicans, Independents26, older Millennials27, Black women, college-educated women, and 
moderate women are the most likely to increase in feeling that the election is extremely important. 

Republicans, white women, younger Millennials, and Gen X women are the most likely to increase 
in feeling that the election is extremely important for women like them. 

  

 
26 Independents with weak partisans 
27 Note small sample size 
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 The 2024 election* The 2024 election for women like you* 
% Extremely Important Initial Final Net Initial Final Net 
All Unmarried Women <55 65 71 +6 63 67 +4 
Democrat 75 73 -2 71 71 -- 
Independent28 51 62 +11 60 59 -1 
Republican 53 70 +17 55 63 +8 
White  66 71 +5 62 69 +7 
Black 67 75 +8 65 65 -- 
Non-college-educated 66 71 +5 60 63 +3 
College-educated 63 71 +8 69 74 +5 
Gen Z 57 64 +7 58 60 +2 
Younger Millennial 66 67 +1 69 76 +7 
Older Millennial* 64 74 +10 59 60 +1 
Gen X 81 87 +6 70 76 +6 
Liberal 80 83 +3 74 78 +4 
Moderate 47 55 +8 54 55 +1 
Conservative 76 83 +7 61 70 +9 

*split sampled question. Note small sample size for older Millennials. Latina sample is too small for analysis. 

Across subgroups, younger unmarried women overwhelmingly say that the 2024 election is 
important initially and at the end of the survey, and that the 2024 election is important initially and 
at the end of the survey for women like them.  

 The 2024 election* The 2024 election for women like you* 
% Extremely Important Solid 

Important 

Shift 
Toward 

Important 

Not Important 
(Solid or Shift) Solid 

Important 

Shift 
Toward 

Important 

Not Important 
(Solid or Shift) 

All Unmarried Women <55 84 6 8 79 7 12 
Democrat 86 4 9 84 7 8 
Independent29 77 11 11 76 7 15 
Republican 81 8 8 77 5 15 
White  86 5 7 80 5 13 
Black 82 6 12 79 8 10 
Non-college-educated 82 7 11 76 8 14 
College-educated 88 4 5 86 4 7 
Gen Z 81 9 9 75 8 14 
Younger Millennial 78 8 11 87 3 9 
Older Millennial* 85 1 12 77 3 20 
Gen X 95 2 3 81 10 8 
Liberal 94 3 4 88 4 9 
Moderate 74 10 12 72 10 14 
Conservative 91 1 7 83 5 13 

*split sampled question. Note small sample size for older Millennials. Latina sample is too small for analysis. 

 
28 Independents with weak partisans 
29 Independents with weak partisans 


